
The 28th annual Metropolitan Builders
Association (MBA) Spring Tour,
presented by Grand Appliance and TV,
will run three consecutive weekends:
June 6 - 21, with projects open
Saturdays and Sundays from Noon to
4 p.m. Remodel projects are open the
last weekend only.

Also new in 2020, join us throughout
the Tour for our Facebook Live Prime-
time Virtual Showings! We'll be offer-
ing virtual showings, builder chats,
and so much more through the MBA's
Facebook page. Social distancing or
simply too busy to tour a model? It's a
great way to learn about new home
construction from the comfort of your
couch!

The MBA recognizes the current situa-
tion facing the local community and is
making the health and safety of our
visitors our utmost priority, which is
why all participating builders are
required to take special precautions.
Builders are required to ensure six-
foot social distancing in each home,
set up cleaning areas, offer masks and
hand sanitizer, as well as frequent
cleaning and disinfecting of all sur-
faces. Our goal is to provide a safe
and exciting environment for all Spring
Tour visitors.

This FREE regional-site tour opens the
doors (virtually and in-person) to over

60 projects including new homes, con-
dominiums, lots, and remodel projects
- all built by MBA members. The
projects can be found in a variety
of communities and are scattered
throughout Milwaukee, Ozaukee,
Walworth, Washington, and Waukesha
counties.

Collectively, the MBA Spring Tour sites
will showcase a wide array of home
building trends, including the latest
concepts in floor plans, energy-

efficient products, fixtures and
appliances, structured wiring, home
automation, security systems, and
interior design. Visitors have the
chance to talk directly with builders
and developers and find the right
company for their new home or
remodel project

A complete list of projects and loca-
tions, as well as the Primetime Virtual
Showing schedule, are available at
MBASpringTour.com.

June 6 – 21
Saturdays & Sundays
Open: Noon - 4 p.m.

New in 2020 – We’re
also bringing the tour
to you! Tour projects

virtually with Facebook
Live Primetime Virtual

Showings!

MBASpringTour.com

FREE ADMISSION!

MBA Spring Tour Opens Homes
Across Southeastern Wisconsin for

In-Person & Virtual Showings
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Whether you're building a home or
planning a kitchen remodel, we recom-
mend you start with the appliances
when planning out your new kitchen.
Far too often, we see customers wait
until the end to select appliances
because they tend to be one of the last
items to go into the kitchen and, as a
result, are disappointed with their
available options as they try to select
items that will fit in the space and con-
figuration afforded to them by the
kitchen layout. Or worse yet, many are
met with the surprise of additional cost
and time because the proper electri-
cal, plumbing and ventilation elements
were not in place to accommodate the
specifications of the chosen appli-
ances. 

Let's face it. Every kitchen needs
appliances in one form or another and
while there are some “standard” sizes
and configurations, there are also a
wide variety of options out there that
can help you achieve your design,
function and culinary goals without
sacrificing one for the other. Starting
with the appliances allows you to

establish a foundation upon which
your contractor or designer can work
their magic with cabinets, flooring,
tilework and other elements to achieve
your form and function goals and
avoid costly surprise costs later in the
project.

Once you've made the decision to
start with the appliances, the key is
focus on what's most important to
you. Does function drive your deci-
sion? Are you an aspiring chef that
wants a flexible cooking surface, mul-
tiple ovens or advanced features like
sous vide, induction or air fry? Maybe
you're all about entertaining and want
refrigeration options that can store
party trays, a variety of beverages and
has an ice maker that makes perfect
ice spheres for your craft cocktails. 

Or, on the other hand, are you more
interested in form than function? Do
you want options for unique colors,
finishes or trims to really make your
appliances stand out? Or do you want
your appliances to blend seamlessly
into your kitchen behind custom wood
fronts or via unique installation options
that put the focus on your cabinets,
countertops and other design ele-
ments instead?

Whether it's form, function or a combi-
nation of both, focusing your appli-
ance choices on your most pressing
wants and needs will go a long way in

continued on page 12

Appliance Pro Tips for
Starting Your Kitchen Project
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The 2020 home buying season is
underway. If you're in the market for a
new home, you may be considering
what features are essential on your
must-have list. Do other home buyers
have similar preferences?

A recent survey from the National
Association of Home Builders (NAHB)
reveals what home features are among
the most wanted this year. First-time
buyers and existing home owners
ranked features based on how essen-
tial they are to a home-purchasing
decision.

Home buyers ranked a laundry room
and energy-saving features such
as Energy Star® appliances, windows
and whole house certification among
the most wanted home features. More
than one third of home buyers deem a
patio, garage storage and exterior
lighting as must haves for homes. 

When asked specifically about kitchen
features, a walk-in pantry, double sink,
table space for eating, a central island
and granite/natural stone countertops
were ranked the most desired by 75
percent or more of all buyers. Two-
thirds of buyers checked stainless
steel as their preferred color for
appliances. 

Are home buyers interested in unique
home layouts or more space than what
they currently have? By a significant
margin, home buyers prefer open lay-
outs. The amount of space varied
across generations. Millennials wanted
more space than what they currently
have whereas seniors are looking to
downsize. Recent trends show the size
of new homes has been decreasing
since 2016; fewer have four or more
bedrooms, or three or more bath-
rooms. 

Single-family detached homes have
always been the first choice for an

overwhelming majority of buyers, while
home location preferences varied
across generations. Nearly a quarter of
Millennials would like to buy a home in
the central city, more than twice the
rate of any other generation. However,
almost twice as many Millennials
would prefer to live in the suburbs, a
preference shared by a majority of
Gen Xers and Boomers. More than 80
percent of seniors prefer the suburbs. 

A commitment to energy efficiency
continued in 2019 among home
buyers. Buyers are willing to pay extra
for a home if it means more energy
savings on utility bills. In addition to
Energy Star® items, most wanted
energy-conserving features include
efficient lighting, triple-pane insulating
glass windows and insulation higher
than required by code. 

Unlike other home preferences, inter-
est in home technologies was strong
across all generations. Home buyers
indicated their interest in technology
features designed to enhance the
security of their homes. The top three
most wanted technology features are
security cameras, a video doorbell and
a wireless home system. Home buyers
were divided about the need for tech-
nology features to be responsive to
voice commands. 

For more information on current home
trends, visit MBAonline.org.

Home Buyers Reveal What
They Want in Their Next Home



2020 MBA SPRING TOUR

PEOPLE’S CHOICE

Vote & Win
Visit MBAspringtour.com to cast your vote for

your favorite project in the 2020 MBA Spring Tour!

Each People's Choice vote is entered to win
one of several $50 Kwik Trip gift cards!

All projects can be viewed online at MBAspringtour.com.

Winners will be selected at random from all entries received. 
One entry per email address allowed.
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10 Reasons to Choose
an MBA Member for

Your Next Home Project
1. PEACE OF MIND
Consumers trust MBA members
because they have met certain
requirements set by the MBA to
protect consumers. This includes
background checks, financial history,
and interviews. Consumers can also
receive references for MBA members.

2. PROFESSIONALISM
MBA members are dedicated to
professionalism. Members have years
of experience, as well as memberships
in the Wisconsin Builders Association
(WBA), and the National Association of
Home Builders (NAHB).

3. ETHICS
MBA members promote and encour-
age the strongest level of business
ethics and are held to high standards
of personal and business conduct
within the industry.

4. HIGH STANDARDS
All members of the MBA must abide
by industry standards set forth by the
Association. These standards relate to
the materials and workmanship to
which local builders adhere under
local building codes.

5. INNOVATION
MBA members are on the cutting edge
of their industry. They stay current
on the latest changes in products,
technology, building codes/regula-
tions, legislation and consumer prefer-
ences.

6. EDUCATION
MBA members benefit from continuing
education, updates on building codes,
standards, and regulations as well as
seminars providing the latest trends
and practices.

7. VARIETY
MBA members offer a variety of prod-
ucts and services involved in the
construction, development and
remodeling of single and multi-family
housing.

8. CONNECTIVITY
The ultimate resource for consumers!
Visit MBAonline.org for information on
events, news, educational seminars,
job openings, member info, and find
a home and lot. 

9. ACCOUNTABILITY
The MBA provides an affordable and
efficient dispute resolution process
available to homeowners that use an
MBA member. 

10. COMMUNITY
CONNECTION
MBA members live and work in your
community. They are involved in
numerous charitable organizations
such as Habitat for Humanity,
Community Warehouse, Homes for
Our Heros, Hunger Task Force, Blue
Lotus, Hebron House, and Feeding
America; to name a few.

Sponsored
by:
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Homeownership rates among young
adults continue to grow as Millennials
enter the housing market. In recent
years, the numbers of Millennials
buying homes grew the most of any
age group, according to the Census
Bureau. And since Millennials are
mostly first-time home buyers, they
are facing the stricter regulations put
into place after the housing crash and
the abundant amount of paperwork
involved in the home financing
process.

With advanced preparation and a
personalized to-do list, new home
buyers can easily stay on top of the
financing process. It is important for
first time home buyers to decide how
much to spend on a home and which
type of mortgage will work best
for them, as well as understand the
settlement process. 

Be Realistic About What You Can Afford
Figure out what you can comfortably
pay on a monthly basis. Write down all
your monthly expenses including loan
payments, utilities, insurance, credit
cards and don't forget food, clothing
and entertainment expenditures. 

When determining the monthly pay-
ment that's within your reach, remem-
ber that in addition to the monthly
principal and interest, you will also be
paying into escrows for property
taxes, hazard insurance and possibly
mortgage insurance or a home owners
or condominium association assess-
ment. Many real estate-focused web-
sites have mortgage calculators that
are a great way to figure out what your
monthly payments would be based
on current interest rates and down
payment amounts.  

Pay Down Your Debts
Debt that you carry on your credit
cards will limit the amount of a loan a
lender will be willing to give you.
Lenders typically want to see a total
debt service ratio that is less than 40
percent of your monthly income.  

Get Objective Advice
Attend a first-time home buying semi-
nar or talk to a housing counselor who
does not work for a lender. The U.S.
Department of Housing and Urban

Development (HUD) offers free hous-
ing counseling and seminars. Housing
counselors can help you determine if a
loan you are looking at is right for you.
You can find more information by visit-
ing hud.gov or calling HUD's interac-
tive voice system at (800) 569-4287.  

Pre-Qualify for Your Home Mortgage
To ensure the financing process goes
smoothly, buyers should consider pre-
qualifying for a mortgage and having a
financing commitment in place before
shopping for a new home. Buyers
also may find that some home builders
have arranged favorable financing
for their customers or offer financial
incentives.  Pre-approval also enables
you to quickly make an offer when you
find a home, and is attractive to sellers
who are considering multiple offers. 

A lender's pre-approval would still be
subject to a final verification of your
credit and a satisfactory appraisal. It's
important not to rush this process and
it's smart to interview several lenders
before deciding the right mortgage for
your situation. 

Qualifying for a mortgage and saving
for a downpayment remain primary
obstacles to homeownership. To
address these issues, Fannie Mae and
Freddie Mac offer low-downpayment
mortgage programs geared primarily
toward the first-time home buyer
market. These lenders currently offer
mortgages with 3% downpayments,
allowing more creditworthy borrowers
who lack the funds for a large down-
payment to obtain a home mortgage.  

Financing Options for Veterans
If you are a military veteran, make sure
you explore the special financing
options available to you through
the VA Home Loan program. While
you would still apply for the
mortgage through a private lender,
the VA guarantees a portion of the
loan, which can mean more favorable
terms and lower monthly pay-
ments. For more information, visit
benefits.va.gov/homeloans. 

After taking these steps to get your
financing in order, finding your first
home will be a much more enjoyable
experience. For more information to
help ease the first-time home-buying
stress, visit MBAonline.org.

Take the Guesswork Out of
Financing Your First Home
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Aspen Homes20
N74 W23774 Overland Ct.
Sussex 53089

aspenhomesinc.com

Alesci Homes30
W222 N4714 Seven Oaks Dr.
Pewaukee 53072

alescihomes.com

Allan Builders2
W49 N8108 Tanager Court
Cedarburg 53012

allanbuilders.com

Allan Builders19
N75 W23984 Overland Road
Sussex 53089

allanbuilders.com

Aspen Homes10
W200 N4916 Tamarind Way
Menomonee Falls 53051

aspenhomesinc.com

Kings Way Homes28
1630 Twisted Oak Court
Hartland 53029

kingswayhomes.com

Harbor Homes1
24 Acadia Ave 
Hartford 53027

harborhomeswi.com

Hillcrest Builders26
W275 N8968 Meadow Ct. 
Lisbon 53029

hillcrestbuilders.com

Homes by Towne5
N37 W7940 Prairie View Rd
Cedarburg 53012 

homesbytowne.com

Homes by Towne3
W50 N8172 Tern Terrace
Cedarburg 53012

homesbytowne.com

Jeff Horwath 
Family Builders

38

N31 W29748 Woodridge 
Circle Delafield 53072

jeffhorwath.com

Belman Homes53
S41 W22359 Spafford Lane
Waukesha 53189

belmanhomes.com

Belman Homes51
3428 Walnut Trail 
Waukesha 53189

belmanhomes.com

Bielinski Homes47
685 Twin Creeks Dr. 
Dousman 53118

bielinski.com

Bielinski Homes62
2826 Oakmont Dr. 
East Troy 53120

bielinski.com

Bielinski Homes9
W125 N11053 Strawgrass Ln.
Germantown 53022

bielinski.com
Harbor Homes46
35098 Winnebago Dr. 
Summit 53066

harborhomeswi.com

NuPath Homes52
1501 White Deer Trail
Waukesha 53189

nupathhomes.com

Halen Homes16
N49 W15302 Orchid Circle
Menomonee Falls 53051

halenhomes.com

Halen Homes13
W201 N5292 Sandpiper Lane
Menomonee Falls 53051

halenhomes.com

Halen Homes45
3006 Mendota Dr 
Summit 53066

halenhomes.com

NuPath Homes18
W237 N6869 Ancient Oaks
Court Sussex 53089

nupathhomes.com

Bielinski Homes32
W223 N4652 Seven Oaks Dr.
Pewaukee 53072

bielinski.com

David & Goliath
Builders Inc.

33

N44 W22732 Bridge St.
Pewaukee 53072

davidgoliath.com

Demlang Builders12
W201 N5274 Sandpiper Lane
Menomonee Falls 53051

demlang.com

Demlang Builders43
35139 Walleye Dr. 
Summit 53066

demlang.com

NuPath Homes14
W201 N5314 Sandpiper Lane
Menomonee Falls 53051

nupathhomes.com

Kings Way Homes15
N73 W13635 Claas Rd.
Menomonee Falls 53051

kingswayhomes.com

Kings Way Homes35
N18 W24696 Still River Dr.
Pewaukee 53072

kingswayhomes.com

Kings Way Homes34
N18 W24634 Still River Dr.
Pewaukee 53072

kingswayhomes.com

Kings Way Homes41
1540 Newbridge Lane 
Summit 53066

kingswayhomes.com Kings Way Homes48
S59 W30230 Fields Crossing
Dr. Genesee 53189

kingswayhomes.com

Kings Way Homes49
W289 S5437 White Pine
Court Genesee 53189

kingswayhomes.com

Wausau Homes50
505 Century Oak Dr. 
Waukesha 53188

wausauhomes.com

Zach Building39
Lot 4 Reimer Ct. 
at White Oak Conservancy

zachbuilders.com

William Ryan Homes21
W240 N5651 Nina Ct. 
Sussex 53089

williamryanhomes.com

William Ryan Homes22
Lot 62 Pepper Tree Dr. 
Sussex 53089

williamryanhomes.com

William Ryan Homes23
Lot 63 Pepper Tree Dr. 
Sussex 53089

williamryanhomes.com

William Ryan Homes24
Lot 64 Pepper Tree Dr. 
Sussex 53089

williamryanhomes.com

William Ryan Homes25
Lot 65 Pepper Tree Dr. 
Sussex 53089

williamryanhomes.com

Renovations Group36
N37 W26655 Kopmeier Dr.
Pewaukee 53072

renovationsgroupinc.com

Korndoerfer Homes56
9307 S. Arbor Creek Drive
Oak Creek 53154

korndoerferhomes.com

Korndoerfer Homes29
N47 W22279 Woodleaf Way
Pewaukee 53072

korndoerferhomes.com

Korndoerfer Homes4
N82 W5006 Tern Terrace
Cedarburg 53012

korndoerferhomes.com

Korndoerfer Homes42
1421 Blazing Star Drive
Oconomowoc 53066

korndoerferhomes.com

PEA Builders37
N6 W27422 Northview Rd.
Pewaukee 53072

peabuilders.com

Victory Homes6
2205 W. Ranch Court
Mequon 53092

victoryhomesofwisconsin.com

Veridian Homes7
10805 N. Firefly Drive
Mequon 53097

veridianhomes.com

Veridian Homes58
4920 W. Blazing Star Road
Franklin 53132

veridianhomes.comVictory Homes40
W336 S981 Reimer Court
Delafield 53018

victoryhomesofwisconsin.com

Victory Homes54
21203 W. Catherine Court
New Berlin 53151

victoryhomesofwisconsin.com

Victory Homes55
2635 Calla Lilly Lane 
Brookfield 53005

victoryhomesofwisconsin.com

Veridian Homes17
N60 W21555 Legacy Trail
Menomonee Falls 53051

veridianhomes.com

Tim O’Brien Homes44
35348 Mineral Springs Blvd
Summit 53066

timobrienhomes.com

Tim O’Brien Homes8
9055 W. Highlander Drive
Mequon 53097

timobrienhomes.com

Tim O’Brien Homes27
W275 N6897 Florence Ct.
Merton 53029

timobrienhomes.com

Tim O’Brien Homes60
10116 S Creekview Ct
Franklin 53132

timobrienhomes.com

Tim O’Brien Homes11
N200 N4888 Tamarind Way
Menomonee Falls 53051

timobrienhomes.com

Alesci Homes57
8380 Rosewood Lane 
Oak Creek 53154

alescihomes.com

Foster Group, LTD.59
7534 Tuckaway Pines Circle
Franklin 53132

Allan Builders31
W224 N4599 Seven Oaks Dr.
Pewaukee 53072

allanbuilders.com

Bielinski Homes61
725 Stoecker Farm Ave. Muk-
wonago 53149

bielinski.com

SOLDFEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER
FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER FEATURED BUILDER

FEATURED BUILDER

FEATURED BUILDER

VIRTURAL ONLY
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Checklist for Finding and
Hiring a Builder or Remodeler

Doing your homework will help you have
a more successful experience.

Use this checklist to help you select a
home builder or home remodeler to
work on or build your home:

❑ Contact the Metropolitan Builders
Association for the names of
member builders and remodelers:
MBAonline.org. You can also ask
family, friends or coworkers for
recommendations.

❑ Make sure the builder or home
remodeler has a permanent busi-
ness location and a good reputation
with local banks and suppliers.

❑ Find out how long they have been in
the building business. It usually
takes three to five years to establish
a financially sound business. You
want to make sure they will be
around after the construction is
complete to service any warranties.

❑ Check out the company's rating
and if there have been any com-
plaints filed with your local Better
Business Bureau: www.bbb.org

❑ Make sure the builder/remodeler is
licensed and has sufficient workers
compensation and general liability
insurance. If not, you may be
liable for any construction-related
accidents on your premises.

❑ Ask the builder/remodeler to pro-
vide you with names of previous
customers. If they won't, beware. If
they do, ask the customers if they
would hire the builder/remodeler
again.

❑ Ask if you can see the builder/
remodelers work, both completed
and in progress. Check for quality
of workmanship and materials.

❑ Do you feel you can easily commu-
nicate with the builder/remodeler?
Remember you will be in close
contact with them throughout the
construction process and afterward
as you live in your new home.

❑ Make sure the builder/remodeler
provides you with a complete
and clearly written contract. The
contract will benefit both of you. If
you are having a new home built,
get and review a copy of the home
warranty and homeowner manual
as well.

❑ Be cautious of unusually low-priced
bids. If the builder/remodeler is
unable to pay for the materials and
labor as the project proceeds, this
may indicate a potential problem.
Keep in mind that less expensive
does not necessarily mean better! 

Find more helpful advice on
home building and remodeling at
MBAonline.org.
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Did you know that new homes benefit
more than just buyers and builders?
The positive impact of new residential
construction is far-reaching, bringing
benefits to families, businesses and
services throughout a community
immediately, as well as for years to
come. 

According to economists at the
National Association of Home Builders
(NAHB), the one-year estimated local
impacts of building 100 single-family
homes in a typical metro area include
$21.1 million in local income, $2.2
million in taxes and other local govern-
ment revenue, and 324 local jobs.

But what does that economic impact
mean in the real, day-to-day lives of
community residents? 

When a family moves to a community
and buys a new house, they will likely
shop at local stores to buy furniture
and accessories to decorate the
home. They will fill their car's gas tank
at local gas stations so they can get to
the stores, have local mechanics work
on the car when it breaks down or
needs the oil changed, or buy a new
car at a local dealer when it's time to
replace the old one.

The family may need to hire local
companies for regular services to
maintain their home, such as land-
scaping, house cleaning, pet sitters or
pool upkeep. 

The children will enroll in local
schools. This increases enrollment,
meaning more teachers, janitors,
cafeteria workers and other school
support staff will need to be hired.
Those kids will also join sports
leagues and other activities, buy
equipment and pay registration fees
that provide stipends for referees and
coaches.  

All of this economic activity puts
income into the pockets of local busi-
ness owners and their families, who
can then afford to go out and spend
money themselves, which recycles
even more money into the communi-
ty's economy.

The new family also pays local and
state taxes. These tax revenues help
pay for a wide range of government
services, including school teachers,
police departments, refuse collection,
parks maintenance and road repairs.

Over the long term, as the families
who move into new homes become
part of the community, their positive
impact continues. NAHB estimates
that those 100 new homes also

provide the community with addition-
al, annually-recurring impacts of
$3.1 million in local income, $743,000
in taxes and other revenue for local
governments, and 53 local jobs.

Families who buy a newly built home
enjoy benefits including safety, ameni-
ties, energy efficiency and floor plans
to fit a modern lifestyle. But the
advantages of new homes extend far
beyond the buyers and the builders-
residential construction has a positive,
direct impact on the local community
for years. 

To learn more about the home-buying
process or to find new homes for sale
in the metro Milwaukee area, go to
MBAonline.org.

Economic Impact of New Homes
MBA SPRING TOUR 202012

Kitchen project
continued from page 2

making sure your kitchen project is a
success. 

Once you've decided the most impor-
tant factors for you, the next step is to
narrow down to a list of brands that
will help you meet your needs and
wants. We often recommend sticking
with one brand throughout the kitchen
for a number of reasons. For starters,
finishes, handles and other elements

can vary from one brand to the next.
Sticking with one brand ensures a
cohesive look and feel in the finished
kitchen. Additionally, brands will often
offer promotions with savings that
escalate with each additional appli-
ance you add within a certain brand or
family of brands. 

If you like this article and want more
insights on appliances, grills, TVs and
a wide variety of related content,
check out our blog at grandappliance.
com/blog.
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Whether you re a builder, remodeler, trade partner or 
service provider to the building industry, your focus is on 
growing your business. Through advocacy, education,
networking, marketing, and consumer and industry events, 
the MBA keeps our members and 

include:

• Member only discount and rebate programs
• Participation and advertising opportunities in

highly attended consumer events
• Member to member networking groups, events,

and educational programs
• Access to forms, construction contracts, and

industry standard manuals
• 3-tiered membership in the local, state, and

national builder’s associations

Contact us to learn more about becoming 
an MBA Member!

MBAonline.org  |  262-436-1122
MBAmembership@mbaonline.org

Looking to Grow & 
Expand Business?
JOIN THE METROPOLITAN BUILDERS ASSOCIATION

With warmer weather finally upon us,
the beginning of home improvement
season is kicking off for many home-
owners. Whether the jobs are big,
small, indoors or outdoors, the rejuve-
nation of springtime can provide
great inspiration for rejuvenating your
home.    

Homeowners remodel their homes for
many different reasons. For some, they
want to enhance their own comfort
and enjoyment, while others are
eyeing the potential return on invest-
ment when the time comes to sell.
According to NAHB Chief Economist
Robert Dietz, remodeling one's home
is a good investment given the
“strong price appreciation, inventory
shortages of homes for sale and
homeowners' desire for updated
amenities.”

As the home building and remodeling
industry heats up entering June, more
homeowners are making their dream
homes become a reality by hiring a
remodeling professional. Some of
the most impactful projects that can
transform an existing home include
open-floor plan concepts, aging-in-
place designs and energy-efficient
modifications. 

Create 'New' Space
Open floor plans continue to gain in
popularity, as home owners are
increasingly seeking to make areas of
their home feel more spacious and
connected. Choosing to remove an
interior wall or two can quickly breathe
new life into an entire floor as more
natural light fills the area, and friends

and family can more easily interact
with each other. Entertaining becomes
easier and more enjoyable as larger
groups can gather and move about
freely in the space.

Design for Aging in Place
Enhancing your home to better
accommodate your mobility needs as
you get older can also be an upgrade
in style and comfort for others in your
household. For example, a bathroom
upgrade where luxury meets universal
design might include a large walk-in
shower with zero-threshold, a built-in
teak bench or tile corner seat and
multiple showerheads. And a new
kitchen island may add an eye-catch-
ing look and adaptive conveniences
with multi-level countertops, a deep
drawer for dishes, a built-in microwave
and a sink with a hands-free faucet.

Go 'Green'
Remodeling your home doesn't just
fulfill your family's dream of living in a
more comfortable and stylish home. It
can also lead to significant savings on
utility costs while improving air quality
for better health and strengthening the
long-term value of your home. Some of
the top upgrades that can make a
home more energy-efficient include
installing high-efficiency windows and
low-flow water fixtures, replacing
dated appliances and older HVAC
systems with ENERGY STAR®-rated
models, and increasing or upgrading
the quality of insulation. 

To learn more about remodeling or to
find a remodeler in your area, visit
FindAnMBAmember.com.

High-Impact Remodeling Projects
to Transform Your Home

MBA SPRING TOUR
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When it comes to home renovations,
washrooms don't usually float to the
top of the to-do list. But, believe it or
not, your bathroom is one of the most
valuable rooms to update - and much
less expensive than a kitchen. If your
bathroom is feeling a bit bland after
the long winter, breathe some new life
into it with the five trendy updates
below. From rainfall showers to smart
storage, these modern makeovers will
turn your plain powder room into one
with some serious style and value.

SOOTHING SHOWERS
Give singing in the rain a whole new
meaning this spring with a rainfall
showerhead. Rainfall fixtures are an

affordable update that can completely
transform your bathroom's style and
experience. Not only do they look
elegant, standing under a hot rainfall
shower is one of the most relaxing
ways to get your daily dose of cleanli-
ness. Plus, low-flow rainfall shower-
heads can help conserve water, which
is good for the planet and your pocket
book.  

ROCK-SOLID STYLE
Concrete has quickly become a
household favorite for bathroom
remodels due to its natural ability to
add character, cleanliness, and style
to everything it touches. It's durable,
easy to clean, and can withstand a
lifetime's worth of water spills; which
makes it perfect for a bathroom floor
or shower wall. And although slate
gray is the standard, concrete can be
made into any color. So, pick the color
that complements your scheme the
best and let the remodelers do the
rest.

Pro-Tip: Concrete is resilient beyond
belief, but it too will stain if not treat-
ed properly. Apply a moisture barrier
every 1-2 years to keep it fresh and
stain-free.

STATEMENT SINKS
Vessel sinks are traditionally reserved
for upscale restaurants and fancy
hotels, which makes them the perfect
piece to add some intrigue to your
washroom. Rather than rest below the
surface, vessel sinks sit directly on top
of your bathroom's vanity. They come
in countless shapes, colors, sizes and
styles, so whatever statement you
want to make, there's a sink out there
that can say it all.

CONTAINED WITH CLASS
Clutter is the kryptonite of style, espe-
cially for smaller spaces like bath-
rooms. Keeping it to a minimum is rule
number one, but doing it in a trendy
way is what will turn your bland bath-
room into one worthy of envy. A float-
ing vanity is the perfect piece for
storing all your bathroom necessities
in an elegant and modern manner.
They hang in the balance between
sensibility and style, keeping your
clutter contained and your bathroom's
style level at an all-time high.

GILDED GLAMOUR
Give your washroom a little glitz and
glamour with help from the most
precious metal of them all: gold.
Gold complements lighter, brighter
colors best – particularly white –
making it the perfect partner for an
ivory bathroom. To make yours
absolutely stunning, start by swapping
out those stainless-steel fixtures with
gilded ones. Then, complete the look
with golden accents like trash bins,
cabinetry hardware, towel rails, and
even toilet handles. 

Pro-Tip: For the perfect finishing
touch, add a gilded frame to your
glass shower door. It'll make every
shower feel like a million bucks.

If renovating your washroom isn't in
the cards just yet, making your current
one feel like new is now something
you can do with ease. For more easy-
to-apply design tips, style inspiration,
and even some exclusive product
discounts, check out the Insiders List
at nonns.com/get-insiders-list.

-Nonn's Insiders List
Style Experts

Washroom Refresh
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The Metropolitan Builders Association
(MBA) is proud to announce the 2020
MBA Parade of Homes and invites you
to celebrate its 75th anniversary!
This year's Parade will be held in three
subdivisions: The Preserve at Harvest
Ridge in Lisbon, Aero Park in Meno-
monee Falls, and Ryanwood Manor in
Franklin. 

The event will run Saturday, August 15
through Monday, September 7, 2020.

The 2020 Parade of Homes is set to be
a special event, as we celebrate
75 years. Tour three of the most
sought-after subdivisions in Southeast
Wisconsin. Attendees will have an
opportunity to tour new, never-been-
seen homes from a collection of the
area's top home builders. Prepare to
be inspired by the latest trends in
interior and exterior design, sustain-
able building techniques, energy
efficiency, and cutting-edge in-home
technology!

Visitors interested in building or buying
a new home, remodeling, or gathering
ideas for home improvement projects
will have the opportunity to interact
with the area's top experts in the field. 

The 2020 Parade of Homes builders
include: 

The Preserve at Harvest Ridge
in Lisbon
NuPath Homes
Allan Builders, LLC
Tim O'Brien Homes
Halen Homes, LLC
Hillcrest Builders & Construction, Inc.
Demlang Builders, Inc.

Aero Park in Menomonee Falls
Espire Homes, Inc.
Victory Homes of WI, Inc.
Aspen Homes
Westridge Builders
Anderson Homes, LLC

Ryanwood Manor in Franklin
Korndoerfer Homes
Bielinski Homes
Tim O'Brien Homes
Jewell Homes
Steeple Pointe Homes, LLC
Belman Homes, Inc.
Hillcrest Builders & Construction, Inc.

Nonn's is the presenting sponsor of
the 2020 MBA Parade of Homes. The
Parade is a nationally recognized
event that started locally in the 1940s
and features the premier subdivisions
and model homes of our region. This
event serves as part of the Metropoli-
tan Builders Association's public
identity and is a showcase of the best
they have to offer.

Tickets for the 2020 MBA Parade of
Homes are available for purchase
beginning June 1, 2020. The MBA is
offering a “Buy 1 Get 1 Free” early bird
special for tickets purchased before
June 30, 2020. Use promo code
ST2020 at checkout.

More information about the 2020 MBA
Parade of Homes can be found at
MBAParadeOfHomes.com.

Celebrate the 75th MBA
Parade of Homes With

3 Subdivisions and
19 New Homes in 2020

Presented by:
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